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EXAMINATION FEBRUARY-MARCH 2024
BACHELOR OF COMMERCE (FOURTH SEMESTER)
BUSINESS ADMINISTRATION- IV LEVEL 4

[Time: As Per Schedule] [Max. Marks:50 ]

Instructions: Seat No:

1. Fill up strictly the following details on your answer book
a. Name of the Examination: BACHELOR OF COMMERCE
(FOURTH SEMESTER)

b. Name of the Subject: BUSINESS ADMINISTRATION- IV
LEVEL 4

c. Subject Code No: 2008000104040001
2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.

4. All questions are compulsory. Student’s Signature
Q.1 (¥ A (AU Uit 52, 10
(A)Choose right option
1. 12q AULQL [ANAS U (dulle] WAoo, A 5Get HID[eRlel 34e)
wigeL.
(A) Gculest dYldal (B) cllQLLS1L AAULEs]
() AYIQL HUlda (D) Uleld HUltel HULGal

_____Is the Planning, Co-ordination Directing and Controlling

of sales activities.

(A) Production Management  (B) Sales Management

(C) Financial Management (D) Human Resource Management

2. WR(sULeLL SULVALGU] AU 1 HA AR [&d FAdIY B?
(A) WosR(sulaefl vulg (B) UHLowaefl HI5(3aL
(C) Velolaefl vyl (D) Geule-ictefl vald
In Which concept of marketing, the interest of consumers,
society and entire nation is maintained?
(A) Marketing concept (B) Societal marketing concept
(C) Product oriented concept (D) Production oriented concept
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3. 6losIRell SULUSIRHL ALeSledl dul x4(d [l sl 82

(A) U513 WomR (B) GU®LScll R

(C) Yel: AU R 1Mo WR (D) &L iR

Which type of market has a very large number of customers?
(A) Government Markets (B) Consumer Market

(C) Reseller Market (D) Industrial Market

4, 6oR(SUL MRl o) vA1E S1QL AR ) 2

(A) 8. AU, Hil B) (slau slear
(C) «{ld 6]\Set (D) Sl WIR. WY . eldR
Who has given the concept of Marketing Mix?

(A) E. M. Mazze (B) Filip Kotler

(C) Neil Borden (D) Dr. R. S. Davar

5. [5Hd U AR 53q Hecds URWA 53 82

(A) USd2 (B) (Al 11l

(C) Adll (D) U213 2igell

Which is most important factor affecting Price?

(A) Cost (B) Distribution Channels

(C) Service (D) Government Controls
6. sl 2w W2 [deqlogeisil B[R B.

(A) HelAStL(ets wIER (B) cldl ([ANys w1aR

(C) N [ES wIHR (D) ddst defl AR

Sex is base of market segmentation.

(A) Psychologic base (B) Demographic base

(C) Geographic base (D) Behavioristic base

7. B URMO Wal sUld] dldd] drgudlell HYE 518 Ay S UslReAl
dqetl WasR (sUla 83 €1d el dal Aeidd d MU 5l

Sl dal g s&dl1U?
(A) W12 (sAL [HQL (B) W12 (UL UALdRWL - A1)
(C) WaR [5YL AU LEsl (D) UIR (Ul g2

What is the set of factors and variables that surround and
potentially affect the marketing of a certain type of product?

(A) Marketing Mix (B) Marketing Environment
(C) Marketing manageme (D) Marketing Control
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8. Gaulesl Vel WIY UsIRefl [d2Llefl, 91U SIS o1+ AN 8 A

2l 5&d1y?
(A) Uk[01 (B) wiLl=521
(C) dq [asly (D) Uelel (Mt

What is called when the manufacturers give special mark,
imprint, symbol or name to the their Product?

(A) Packaging (B) Branding

(C) Product Development (D) Product Mix

9. &9, HI[Ws wa REd QUL s01L B,

(A) AU q[eg (B) o1&l
©) Uil (D) U [&cldld QL.
It is printed, oral and illustrated Art of Selling.
(A) Sales Promotion (B) Advertising
(C) Publicity (D) Personal selling
10. AHA WR [$Uls) YU (Sl 54 leil Usg[d B.
(A) WR (5Ul M8l (B) W12 [cl®(ogel
(C) W2 [sul u[Se2 (D) W%1R Helltel
It is a method of evaluating the entire marketing process.
(A) Marketing Mix (B) Market Segmentation
(C) Marketing Audit (D) Market Research
(6d) WIEl UL YRI.
(B) Fill in the blanks
1. w2 g ALeSs M[HYUdl Xldl HA B,
In concept the customer orientation is seen

2. o] 5] Wal §S61] B3] Uldletl wdld GUALL HI2 Hig 5 Adl
Wit 8 da WR 5¢& 8.

All individuals and families who buy goods or services for their
personal use are called market.

3. US| WoRu Alefl Mlemi 2l Ales B.
In the Government market Is the largest customer.

4. ¥adloe R84 HI5(3al GIRLSAMI 1A B,
Online Retail Marketing is done through
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5. weq w&EUd, lsdld AU, UR[eg, el AU geg
GIRLAUIRIM Ay (2] s:dl).
means to increase in sale through Advertisement,
Personal selling, Publicity and Sales Promotion.

Q2 2suiwdlol Ul AN d UR)
Answer in brief (any four)

1. WoR (su1xeq )2
What is Marketing?

2. WoR [sUled] Y 1wa el vl Yuodl.
Explain the Societal marketing concept.

3. ofolR (e logetsf] culuRll 31U,
Define Market Segmentation

4. Ufeg ¥2q gj?
What is meant by Publicity?

5. oxR(sul v{1(Se Aed g2
What is meant by Marketing Audit?

6. US| wewlHi WREL slul 52 82
Who buys in the Government market ?

7. Uel2l del Usell dudssl walldl,
State the stages of Product Life Cycle.

8. woxR (sl yu sl ¥2q gj?
What is Marketing Threat?

Q.3  AUldrdR uuxndl (213 d vls)
Explain in detail (any one)

1. &R [Ailoelstl dell [ANas w 1Rl uul 2.
Discuss the Demographic bases of Market Segmentation.

2. 0422 (5L (HHRlell decll ¥Hodl.
Explain the Elements of Market Mix.
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Q4  gsellt dul (AH d o)
(A)Write shirt notes (any two)

1. 41 R8d HIS[1e1l A6 (ed)
Disadvantages of Online Retail Marketing

2. Yol: Ay 13{)ef W12
Resellers Market

3. [3d [duialetl &gl
Pricing Objectives

4. &Ud Wl UA(eg dsi) dslad
Difference between Advertisement and Publicity

CHEDESA
(B) Case Study

Bods| (6. (Aldy usiRell §a521s6 GUSWAe] Gllest wal AU
dedl 20 dyef] 53 §. L dHIH GUSWANe{l HIdL Uddd dtd] & B.
$Us{lell Ales ol lHd W GRU HeuH ddlell 8. sus{l 121l JRlddl U
UGLLel € B Bl SUsile] LAY UldABL W aisle{l ULlHe 8. UARell HitdHla
$1RQ w1 UelRllefl Hidl vid atl 8. quil, sisisiRsdl dy eldle] eRsle
ugldyl 8.
$Uoil2) QYL snddl wa dyiRdl 3ol sl ¥ysldd] wleu?

Anushka Ltd, is producing and selling electrical appliances since last 20 years.
Demand of these appliances is increasing constantly Company has rich and
upper middle class type customers. Company is conscious about product
quality and have objective of maximum profit and prestige, Due to media, the
demand of product has increased as well as competition has increased due to
high profit margin.

Which Strategies should be adopted by company to increase and maintain
sales.

*kkk*k
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